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DN.2.2: COMMUNICATION AND MODERNIZATION
THE CASE OF LATIN AMERICA

The extent to which social communication has advanced in
Latin America is the subject matter of a comprehemsive paper
(itself a summary of a larger report by the same author) by M.
Luis Tamiro Beltran S, a Bolivian journalist and communication
specialist working with  JTATAS-OASC (the Inter-American Institute
of Agricultural Sciences ¢f the Organisation of American States).
Copies of these reports can be had from the author. A EBEiblio-
graphy also is added at the end of this Note: (Ed.)

-

The main functions performed by the Rc%}wtr/s public com-

munication institutions are: production and distribution of materials,

training of personnel in  communication principles and methods;

research in communication problems:; and promotion of communic-

ation as a discipline by means of professional exchange, coordi-
nationand publication.

The main beneficiaries of all these efforts have been the govern-
ment organs in charge of agriculture, education and health. The
three main lincs of communication activity are Audio-Visual (A.V)
Aids: Radio Schools and Agricultural Information Services,

Although considerable progress has been registered in several
countries of South America by their own national efforts and
through the assistance of United Nations Organisations, therc have
been several shortcomings and hindrances to further progress. Some
of these (as listed by the author bimself) are noted below:

I. A marked lack of awareness on the part of policy-makers
and development strategists of the significance and functions of
communication in modernization.

2, An assignment of very low priority to communication work
in government plans and, thus, an inadequate allotment of funds
for it in national budgets.
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2. A virtnally complete narticulation between general develop-

ment slratcgies and speCific commnnication strategies for (hat
development.

4. An insufficient availahitity of goverament-awncd mass media
needed to establish and maintain an cfficient (wo way communica-
tion system between the public officers and the broad population
as well as among the diferent sectors of that populition.

3. An cxaggerated prefetcace. on the parl of governnent
ageneics. lor éne kind of cantenr, mstuiiional publicity (i.e., polt-
tical propaganda), as well as for one Kind af c¢hnnnel, the printed
word (which is easiest and perhaps cheapest te use but reaches
only a minimum of people).

6. An unduly pronounced concentration on the part of govern:
inent agencies, on an unpianned production of messages, at the
expense of ¢tasks sueh  ag proper distribution, reseasch, evaluation,
raining  and promotian, which are at least as imporlani as pro-
duction.

7. A prevalence of deficiencies in physical infrastructure-such
as lack of roids, lack of clectricity, and lack of modern com-
municiktion equipment—which makes the cxisteuce of atruly nstios-
al nctwork of secial cowmmunication exlremcly dillicult,

X A high level of illitezacy which, coupled with the poverty
of the majority of 1he pcople and aggravated in some cases by
the cxistence of languaZcs other ilwu Spunish  or Porilguese,
imposes hciuvy rcstretions on (e use of the printed media.

9. An ubsence of motivatior on the parl of the muss media
matitutions—most of which are privaicly owned—to uetuylly reach
tlie broad masses and. particularly, the rural wasses: they remain con-
rent with reaching the elice and the upper middle classes in the

ciyies,

1IN, An wmsufficisnl Zrowth of mutmna]l und segional associae
ons of piofessioual communicators. such us Jjournalists, audio-
viseal specialists, agricullural cditars, and 1he like.

1. A lack ol clective and tidependent natienal infarmatien
agencies uml, cspecially. of som: agescy Latm  Amcgican in
scope.  This permits a airtudl monopoly of the international news
flow by cxtra-regional vews services which neither in{orm tbe region
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objectively about world ecvents nor report fairly about events in
the region.

12. A weakness of the national private advertising {irms that
allows extra-regional consortiums to control much of the internal
advertising market of the countrics.

The problems listed above are not exclusive to Latin America.
They are common to very many other countries with differences only
in intensity. M, Beltran puts to himself the question “What is behind
thesc shortcomings?’, and suggests four major general factors: one,
the human behaviour continues to be the neglected dimension; two,
organised persuasion remains as the forgotten condition : three, policy
makers have tended to take social forces as granted, either think-
ing that communication is not indispensable for modernization” or
believing that modernization will somehow occur automatically.
The fourth general factor, (and this is a dominant factor hinder-
ing progress) is the region’s sccial structurec whose “‘central char-
acteristic is a degree of concentration of power based on the mono-
poly of land and wealth—which ranks among the most pronounced on
carth...Minute minorities preside—overtly or not—aover the destiny
of the majority of the 260 million inhabitants cf Latin America ..
What interest can these minorities have in seeing change occur?...
Genuine national development involves a radical change of the
structure from which the oligarchies benefit. It implies a democra-
tic redistribution of power and wealth...”’. (ED.)
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D.2.3: RURAL TELEVISION IN INDIA :
PRECONDITIONS FOR SUCCESS

Dr. (Mrs.) S. Mulay (1) and T.K. Chakravarty (2)

The fundamental superiority of TV as a medium for dissemina-
ting agricuctural information has been established in repeated research
i India and abroad. There has also been evidence of acceptance
by Indian villagers of TV into their social system as one of the
important media available to them. However, m spite of the inher-
ent  value of TV, its actual *contribution in rural development
depends upon several factors. We must analyse these factors now,
and find answers to the questions thercin, if we wish to learn
without committing costly blunders.

(1) Reader in the Department of Adult Education, Nuational Council of
ducational Rescarch and  Truning.

(2) Pl D. student " in Agricultural Extension and Evaluation Of'icer in
the Continuous Evaluation Project on Agricultural Television.

The views presented in this note are the personal views of the authors.
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